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Our Mission:

https://thereporters.org/about-us/

Our Board of Directors and Executive Director:

https://thereporters.org/about-us/our-team/

Our Geographic Area/Constituents Served:

The Reporters Inc.’s online reporting and documentary productions are intended for a
national, and sometimes, international audience.

During 2025, we estimate our journalistic efforts reached an estimated audience of
more than 75,000 people.

This is based on the reach of our work as presented through our website, our social
media endeavors, our e-newsletters, and other outreach and promotional efforts—and
confirmed through analytics provided by Google, WordPress, SiteGround, Vimeo,
Facebook, Linkedln and Mailchimp.


https://thereporters.org/about-us/
https://thereporters.org/about-us/our-team/

Major Programs and Accomplishments:

1) New website:

In 2025, we launched a brand new website after nearly a year of development.
It's a complete refresh, with a new design and updated features.

It includes a new 1:20 minute video on the homepage, designed to quickly inform
new visitors to our site what we're all about.

We've also made sure that the new site looks good and works efficiently on all
devices: desktop, laptop, iPad and phone.

2025 Total Cost of New Website Creation: $10,349

2) Documentaries:

We distinguish ourselves by investigating socially relevant topics through the
extraordinary stories of ordinary people. We bring context, substance,
perspective and meaning to complex issues and injustices through the joys and
the sorrows and the struggles of the human experience.

The Reporters Inc. goes beyond the traditional, the commercial and the banal, to
encourage people to critically analyze their lives and the lives of others. Our work
is designed to inspire and enlighten, to evoke emotion, deepen understanding
and compassion, elicit meaningful dialogue, challenge the status quo, dispel
stereotypes and prejudices, root out misinformation, compel viewers into action,
and create societal change when needed.

Our new website contains updates on all of our projects that are currently in
production and development. It contains new info, photos and videos:
https://thereporters.org/documentaries/

We've wrapped up our research and development for our upcoming documentary
titted What Really Happened to Natalie Beard. It focuses on the case of a
Wisconsin woman convicted of killing a seven-month-old baby in her care. We
aim to release the film in late 2026.



https://thereporters.org/
https://thereporters.org/documentaries/
https://thereporters.org/documentaries/what-really-happened-to-natalie-beard/

Our 2020 documentary, The Queens, was re-released in 2025 with the help of a

new distributor. Now titled The Queens: Quest for the Crown, the film is currently
available to rent or buy on Amazon Prime. It will also be—for the first time ever—
FREE to watch on Tubi starting in February 2026.

We retain complete editorial control over our documentaries. Our board, advisory
committee and staff determine what subjects to cover and investigate, without
consideration of outside influencers or donor preferences.

We utilize the film festival circuit to initiate distribution of our work, which can then
lead to more widespread theater distribution and, ultimately, video and television
presentations. We also partner with public television to show our work. And we
market many of our productions to schools, universities, workplaces, and
religious venues as a tool for conflict resolution, diversity training, and modern
education.

2025 Total Cost of Documentary Production: $18,550

3) Articles:

We regularly publish original in-depth written work from a broad and diverse
range of voices. They're intended to further facilitate thoughtful, community-
oriented conversations online. We have the time, the space, the talent, and the
experience to put the meat on the bones of a story. Our work often comes from
people you wouldn’t necessarily hear from in a traditional or mainstream media
publication or website.

All our stories, essays, commentaries, new analyses, investigations and book
excerpts can be found on the Articles page of our website:
https://www.thereporters.org/articles/

Among the topics presented in 2025: The trauma of uncovering life-changing
family secrets; How problematic institutions are targeting troubled teens; The
fight against authoritarian and fascist regimes threatening the civil liberties and
freedoms of Americans; Our ongoing series of essays written by a transgender
journalist as she documents her transition and modern transgender life. We also
welcomed a new columnist who'’s sharing her life stories in the hopes others will
be inspired to do the same: https://thereporters.org/life-in-the-key-of-g/



https://www.amazon.com/Queens-Quest-Crown-Mark-Saxenmeyer/dp/B0FW96C56B
https://www.thereporters.org/articles/
https://thereporters.org/life-in-the-key-of-g/

We continued to expand the reach of our articles by “boosting” our Facebook and
Instagram posts promoting the articles. We also increased our social media
presence by joining BlueSky and continued to post on Mastodon, LinkedIn and
Threads. Our e-newsletter promoting our work now has more than 6,000
subscribers.

Our articles continue to be syndicated through Newsbank, Newstex, Newsbreak
Flipboard and Spotlight and shared with hundreds of other media organizations,
online magazines, top blogs, etc.

We have increased the readability of our stories by adding the American
Disabilities Act’s Accessibility Tools to our website, which increase text size,
contrast and background colors, and more.

2025 Total Cost of Digital Publishing: $4,900

4) Donor Policy:

Our donor policy can be found here at the bottom of the About Us page on our
website.

5) Ethics Policy:

Our articles and documentary projects do not support the views, interests or
policies of any political party or political viewpoint, or that of any single religion or
religious viewpoint.

We apply the highest journalistic standards for accuracy and fairness that
prevent conflicts of interest. We ensure the integrity of our work is not
compromised by following a code of ethics largely created by the Society of
Professional Journalists code.

We seek the truth and report it without causing undue harm to others. We act of
our own volition, and we hold ourselves and others accountable as we remain
transparent about our decisions and finances. Our ethics policy can be found
here.


https://thereporters.org/donor-policy-3/
https://www.spj.org/spj-code-of-ethics/
https://www.spj.org/spj-code-of-ethics/
https://thereporters.org/wp-content/uploads/2014/02/ETHICS-POLICY1.pdf

6) How the Books Look:
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2025 REPORTERS INC BUDGET FINAL
INCOME

Carryover from 2023/Previous Month
Denations through PayPal

Fees from Events

Donations by Check

Donations via Facebook/Pay Pal Giving Fund
Donations via Benevity

Donations Other

Newsbank & Newstech Revenue

GiveMN Mighty Cause

NewsMatch

Vimeo/The Queens Revenue

INN Revenue

TOTAL INCOME

EXPENSES

Executive Director Fees
Reporter and Writer Fees
Videographer Fees

Producer Fees

Editor Fees
Researcher/Administrative Assistant Fees
Phone/Internet

Office Supplies
Postage/Mailings/PO Box
Subscriptions

Professional Organiation Fees
Travel Expenses Gas/Mileage/Parking
Travel Expenses Airfare
Travel Expenses Hotel

Travel Expenses Food

Travel Expenses Miscellaneous
Kermit Woodall Webmaster
Other Tech Support

Web Hosting

Graphics

Vimeo Pro

Stock Footage
Dropbox/WeTransfer

Social Media Promotion
Mailchimp

FOIA Fees

Tape Logging Fees

Utilities

Directors & Officers Insurance
Errors and Omissions Insurance
Payments to Queens Singers
Camera & Editing Equipment
Research Fees

Legal Fees

IRS Filings Preparation
BeeLine Reader
Miscellaneous

New Website Design

TOTAL EXPENSES

NET INCOME

B
January

34,296.41

650.00
521.24
500.00
1,200.00

25.48

37,193.13

1,000.00
500.00
660.00

112.20
187.69

18.32

3,287.63
33,905.50

(e
February

33,905.50

500.00
59.01

23.85

34,488.36

1,000.00

500.00

560.00
195.00

9.72

307.06
1,490.00

46.56

14.53

4,594.41
29,893.95

D
March

29,893.95

23,449.63
2243

53,366.01

1,000.00

500.00

46.56

160.00

162.05
910.00
4,164.06
49,201.95

THE REPORTERS Inc.
Powerful Multimedia Storytelling

E
April

49,201.95
36.16

37.02
150.00
49,425.13

1,000.00

500.00

600.00

100.00

1199
53.61
112.20

35.72
2,240.00
4,710.52
44,714.61

F
May

44,714.61

21.30
500.00
45,235.91

1,000.00

500.00

1,180.00

191.62
424,93

120.38
2,520.00
6,560.18
38,675.73

G H
June July
38,675.73 34,274.99
- 75.00
112.94
8.52 37.23

38,797.19 34,387.22

1,000.00 1,000.00
500.00 500.00
1,200.00 1,200.00
185.97

250.00

100.00 460.00

- 25.00

- 50.00
112.20 112.20

- 26.17
1,610.00 840.00

4,522.20 4,649.34
34,274.99 29,737.88

1
August

29,737.88
146.03

21.30

29,905.21

1,000.00

500.00
1,860.00

186.97

145.00

125.48

11220

19.58
420.00
4,369.23
25,535.98

J
September

25,535.98
40.00

12.78

25,588.76

1,000.00

750.00
500.00

117.50
490.00
5,188.89
20,399.87

K
October

20,399.87

125.94

25.00

48.99

20,599.80

1,000.00

500.00

1,680.00

192.00
185.97

943.99
4,962.16
15,637.64

L

November

15,637.64
1,560.77

250.00
12.78

17,461.19

1,000.00
200.00

500.00
1,408.00
30.50

50.95

100.00
48.83

323.40
25.00
40.03

11220

500.00

105.00
4,443.91
13,017.28

M
December

13,017.28

2,423.00
1,847.93

31.65
7,695.00
25.06
25,039.92
1,000.00
300.00
500.00

1,156.00

226.55
45.00

750.00

112.20

594.30

25.54

270.00
5,079.59
19,960.33

A Nonprofit 501(c)(3) Journalism Organization Advocating for Social Awareness,
Justice, and Change

7032 Second Avenue South | Minneapolis, Minnesota 55423 | (612) 333-3180

info@thereporters.org

www.thereporters.org

Total

1,857.96

3,573.00
2,554.12
500.00
25.00
144.59
9,145.00
23,449.63
296.74
650.00
42,196.04

12,000.00

750.00
6,000.00

13,184.00

594.30
693.12
25.54
160.00
514.25
10,348.99
56,532.12
(14,336.08)


mailto:info@thereporters.org
http://www.thereporters.org/

Facebook: https://www.facebook.com/The-Reporters-Inc-
112602535494455/?pnref=lhc

LinkedIn: https://www.linkedin.com/company/the-reporters-inc-
?trk=nav account sub nav company admin

BlueSky: https://bsky.app/profile/thereportersinc.bsky.social

YouTube: https://www.youtube.com/channel/UCO5kVMPSEfyVqcAPOxhDROQ

Vimeo: https://vimeo.com/user7 144654

Instagram: https://www.instagram.com/the_reporters_inc/

Threads: https://www.threads.net/@the reporters inc

Mastodon: https://mastodon.social/@thereportersinc



https://www.facebook.com/The-Reporters-Inc-112602535494455/?pnref=lhc
https://www.facebook.com/The-Reporters-Inc-112602535494455/?pnref=lhc
https://www.linkedin.com/company/the-reporters-inc-?trk=nav_account_sub_nav_company_admin
https://www.linkedin.com/company/the-reporters-inc-?trk=nav_account_sub_nav_company_admin
https://bsky.app/profile/thereportersinc.bsky.social
https://www.youtube.com/channel/UC05kVMPSEfyVqcAP0xhDROQ
https://vimeo.com/user7144654
https://www.instagram.com/the_reporters_inc/
https://www.threads.net/@the_reporters_inc
https://mastodon.social/@thereportersinc

